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Having lived in Botswana as long as Ann and having had the benefit of 
experiencing a country just beginning to flex its economic muscle in terms of 
education, welfare, culture, and the growth of the media, to track our expanding 
self awareness, it would be apt to pose the questions that Ann is asking through 
her beautiful set of mono-prints.  
 
Yet out of modesty, I think she is only scratching the surface. But it is a scratch 
that reveals a profundity of thought and creative intensity. 
 
Only recently has ‘branding’ emerged from the dusty confines of cattle marking. 
Our present experience of ‘branding’ is in full bloom, an up-market, corporate 
phenomenon, whose aim is to identify, even fabricate social distinctions and 
manipulate our consumer tendencies, mainly for capital gain. The hype 
continues with no end in sight and to board the brand speed-wagon today has 
become a common ambition.  
 
Some may find in Ann Gollifer’s ‘Branded’ concept, several shades of meaning, or 
questions about urban culture re-invigorated. The nation has branded itself 
around its main city, with the three Chiefs monument an iconic symbol of 
independence from yesteryears colonial masters. A symbol of pride but here, 
removed from that political abode and leased a new post modern aesthetic, Ann 
Gollifer wrings out alternative perceptions of a ‘monument’ from those 
commonly understood by ordinary folk. Differently put, Ann removes the 
traditional mask, giving the viewer a second opportunity to see and re-think. Is 
there more to this monument than simply a historical reminder of past events 
meant to instill patriotic spirit?  
As the individual heroes of independence stand on their tall plinths, shining with 
all the glamour of past victory while occupying the present, increasingly busy 
public space, does our youth grasp the extent of their achievement? The 
businessman who walk by briskly or drive around the aptly named Central 
Business District in flashy cars, do they share the same vision of the state of 
independence, represented by the figures, while the poor folk around Greater 
Gaborone, have to eke a living out of almost nothing? 
 
Ann’s work, in her pursuit of a meaningful relationship between art and the 
society that inspires her art, is of a very strong caliber. It brims with titillating 
possibilities, entertains and challenges. 
 
Ann’s resourcefulness is ingenious. Her artistic demeanor is seldom without a 
touch of humour or irony, which I always find particularly warm. We see the 
2006 images of the Chiefs still veiled in white cloth before the official un-veiling. 
Ann has immortalized the monument in what appears so eerily like a marble 
sculpture of an old-fashioned apartheid Boer master, a very discomforting vision, 
yet with all the historical relevance to the Chiefs’ agenda in England. In a 



different light, one has a fleeting reminiscence of Auguste Rodin’s Balzac (1882) 
still at plaster stage. Yet the romanticism is kept in check by the poverty stricken 
figure (with wooden tendrils creeping all over the statue) that haplessly looks up 
from below the plinth as if to demand a meaning of ‘independence’ from the 
Chief. 
 
In the tradition of global competition and open market, the tendering for the 
three Chiefs monument resulted in the project being awarded to a North Korean 
group. A point has been made, tongue in cheek, on the general foreignness of the 
physiognomy of the statues and their gesture, something an observant cynic 
would cite as an example of the demise of our own cultural conscience and a shift 
of values as a nation. Our socio-economic freedom or lack of it, is a daily debate.  
 
This may or may not be Ann’s focus but like every piece of art in a public space, 
any interpretation, observation or question is permissible. Her restlessness and 
resilience again pays off and it is always inspiring to see her thought process and 
resultant work when she shares it.  
 
 


